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Hvem er Maersk Line? =

Verdens starste container shipping wrksomhed
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| kommunikationsafdelingen.
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THE NEXT STEP

How to unlock
the full potential
of social media
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At hznge ud med McKinsey
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Exhibit E3

Ten ways social technologies can add value in organizational functions

within and across enterprises
. ’ Organizational functions Across entire enterprise

4 Derive customer insights’
Product
nt

. . . \ L Co-create products T

technology to
improve intra- or
inter-organizational
collaboration and

Use social to distribute business processes communication

Leverage social to forecast and monitor

tions
bution

Derive customer insights

Use social technologies for marketing
communication/interaction

Generate and foster sales leads

Use social

Social commerce technology to
match talent to
tasks

Provide customer care via social

technologies

Improve collaboration and communication;
match talent to tasks?

1 Deriving customer insights for product development is included in customer insights (lever 4) under marketing and sales.
2 Business support functions are corporate or administrative activities such as human resources or finance and accounting
3 Levers 9 and 10 apply to business support functions as they do across the other functional value areas.

SOURCE: McKinsey Global Institute analysis




mmuhhl[o_n: De officielle kanaler
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« [Detersomjaz

“Leanis fun”
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Mapping af platformene

Pinterest Facebook Twitter ~ Google- LinkedIn
Instagram YouTube Flickr Tumblr — Vimeo

Least Most
corporate corporate
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linkedln ~ Google-

(groups)

Twitter

Chatter

(customer invite)

Facebook
local)

(
LinkedIn

(news, products)

Tumblr
YouTube

Instagram

Pinterest Facebook
(global)

Maersk Line Social
Flickr

Vimeo




l
=
QS
(=]
(7]
=T
QO
a=
(=]
Q¥




Sankt Peters Plads, 2005
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Sankt Peters Plads, 2013
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Nye mader at lytte e+ IBx e E

; » . .y -
Ud af at lytte kommer forstaelseMur‘n‘orhedrede produkter m .
At lytte er ngglen for de fleste ‘modne‘irk;omh@r i deres anvendelse af

i lavinteresse industrier.

Gode eks SA er Citi og Fifth Third Bank.
Der er mange led t lytte afhengiet af, hvad man gnsker at opn3, fx sal

kundetilfredshed, krisestyring, konkurrentanalyse, influentanalyse osv.
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Hjelp dine fans og falgere

- Begrebet "Youtility” vinder frem. Det handler om at at skabe relationer ved at dele indhold, som
er brugbart og derfor veerdifuldt for folk i virksomhedernes malgruppe.

 WDP har indledt et samarbejde med Jay Baer, forfatteren til New York Times-bestselleren
"Youtility” (og 0gsa ophavsmand til selve begrebet).
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Content marketing (om og om igen)

«  Content marketing - et af de store
buzzwords i ar - har vist Sig at veere den

mest effektive form for marketing pa _ R ——
social medier. e :

« Virksomhederne bliver mediehuse.

« \lirksomheder ansatter
virksomhedsjournalister and “creative
content creators’.

- Focus er pa at engagere fans og fglgere
for at forblive top-of-mind.

«  Vibliver mgdt af 3.000
marketingbeskeder hver dag...

Ccztoly Journey”

Be Happy With Thy
[




Landbruget pa sociale medier

«  Mulighed for at fortlle sine historier og skabe forstaelse oanteresse

«  Mulighed for at netvarke, dele viden og blive k o

«  Mulighed for at gge produktiviteten, udvide sit marked 0g saelge mere og bedre.
- Mulighed for at sette de rette emner pa dagsordenen og mobilisere folk.
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Det sociale behov & fenomenet #felfie

- Landmend er ogsa sociale, der er bare langt til din nabo.

- Sociale medier er ikke et urbant fenomen (med hgj befolkningstethed), men giver mere mening
i de omrader, hvor befolkningsteetheden er lav.

-  Amerikansk undersggelse fra 2011: Af de 98% af alle landmeend, der har netadgang, anvender
16% sociale medier.

Ten farmers to follow on Twitter

@ourcowmolly
@manorfarmbeef
@camillaandroly
@MillyWastie
@herdyshepherd1
@liusaidhbeattie
@matthewnaylor
@wheat_daddy

@Wyefarm
@farmerkit







Brlmflefd P

En lille by L Oh
En polltlstatron. er ge |
Og en Facebook-sidés.s

.

-

ELD POLICE @'ﬂ?mmgw

Brimfield Police Department

v Liked

GOURAGEH
 INFRESRERY

v Following Message % ¥




Sporgsmal?

Twitter: @JonathanWich
www: jonathanwichmann.com / orcasocial.co.uk



